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Terminology

Handicrafts
• type of work where useful 

and/or decorative devices 
are made by hand or with 
simple tools

• usually not mass produced

Souvenirs

• profit-oriented motives outweigh aesthetic standards 

• produced, distributed, and consumed with few 
emotional attachments 

• Usually mass manufactured



Debates on craft/souvenir related tourism

• Micro-entrepreneurship: creation of own 
niches in the tourism industry 

• Income generation and employment

• Urban development and ethnic diversity 

• Sustainability and revival of culture

• Informal sector, insecure livelihoods

• Positive multiplier and trickle down effects for 
small-scale businesses and vendors are often 
limited

• Economic leakages through import or foreign 
ownership

• McDonaldisation and loss of cultural capital

• External source of the (initial) commercialization 
and consumption

Evans, 1994; Hitchcock & Teague, 2000;  Cohen, 2003; Scheyvens, 2000; Azarya, 2004; Adams, 2006 Hall & Rath, 2007; Swanson  & Timothy, 2012; Saarinen, 2016



Tourism context: Vanuatu & Solomon Islands

• 2016: 95.000 int. tourist arrivals (UNWTO, 
2017) + 213.000 same day visitors 
(Vanuatu Tourism, 2013)

• T&T total contribution to GDP: 44.5% 
(WTTC, 2017)

• T&T total contribution to employment: 
37.9%

• Main visitors are holiday makers (67%)

• Natural environments as key attraction

• Port Vila (Efate Island) most visited 
destination
• 97% of intern visitors
• Main port for cruise ships

• 2016: 22.000 int. tourist arrivals (UNWTO, 
2017) + 61 cruise ship calls (SIVB)

• T&T total contribution to GDP: 9.7% 
(WTTC, 2017)

• T&T total contribution to employment: 
8.2%

• More business/conference (38%) than 
holiday/vacation (30%) visitors

• Culture as key attraction for vacationers

• Honiara most visited destination
• 93% of intern visitors and 74% of all 

nights spent (IVS, 2016)
• Main port for cruise ships



Port Vila: Categorization of markets and shops

• Strict focus on local products: 
• Port Vila Community Handicraft – foreign owned – mainly domestic 

customers
• new Port Vila Handicraft Market located at the Sea Front Park?
• Handicraft associations’ centres such as ACTIV
• Museum shop
• Reproduction / Original  arts and carvings

• Blended products with local focus:
• Vanuatu handicraft market 
• NiVanuatu arts handicraft market

• Focus on imported products:

• Cruiseship market (90%)  by Ifira island community – only on 
cruiseship days –higher income in AUSD – bestseller are magnets –
150 stalls – no marketing needed

• Shops and boutique stores around the city

• Souvenir shops – mainly imported products 

• Boutique shops – add value



Honiara: Categorization of markets and shops

• Strict focus on local products and artswork: 

• National Art Gallery

• Arts village

• Museum shop 

• Shellmoney market vendors

• Blended products with local focus:

• City and Hotel craft shops

• Mobile vendors and Street stalls

• Cruiseship market vendors

• City souvenir shops

• Focus on imported products: -

• Shops and boutique stores around the city



Port Vila features more imported souvenirs

• Volume of tourists

• Type of tourists
• I have a lot cruiseship tourists here but tourists they don’t have 

money anymore like before. (island cloth vendor, Port Vila)
• honest words, we do not like cruise ship (tourists)  because they 

told me we can’t take this because the Australian custom won’t let 
us take in. You see! Always repeat those words in front of me. I am 
a Ni-Van. I am not an Australian. What I have is what I can sell. 
(local product vendor, Port Vila)

• Cultural tourist sees a more ‘authentic’ and ‘deeper’ experience 
than other types of tourists (MacCannell, 1976; Saarinen, 2016)

• Quarantine and Convention on International Trade in 
Endangered Species compliant
• We used to sell the local products and they just come one day and 

they stop everything. Quarantine just stops everything [. . .] the 
matt, the shell, the coral. Everything they stop it. So we have to 
find things form Chinese (cruiseship market vendor) 

• Now they try to encourage us again, government they start to tell 
us to sell our local product. (cruiseship market vendor) 

• (Perception of) quality of carvings and shell products

• Established business networks



Conflicting views on local versus foreign products (Port Vila)

• This is Vanuatu. I don’t take Chinese things and come and sell it to you. 
Honestly, in my mind, I don’t agree with that. I think it is wrong. I sell what 
I am identified with. (vendor of local products, Port Vila)

• I buy form Chinatown, I mean Chinese shop. We always say Chinatown 
(laughing) [. . . ] Magnets are my bestsellers. (Vendor cruise market, Port 
Vila)

• There will be the shortage of the handy craft sector if we just stop 
importing everything but maybe slowly stopping it will be OK. What we 
also suggesting is that any import of souvenir product should have the 
name of origin of the product. (Department of Industry, Port Vila)



Economic impacts of souvenirs in Vanuatu and Solomon Islands

• "handicrafts are the second largest source of income, after agriculture, in the 
developing world" (Pye, 1986, p. 27) ???

Vanuatu: Main expenditure Items 
Mean 

(US$) 

(% of 

spend)

Food and beverage (restaurant, café) 26 31

Accommodation 20 25

Tours/tour operator services 7 9

Supermarket/general store items 6 7

Domestic travel within Vanuatu (air travel, 

ferry)
6 7

Taxis/bus/car hire 5 7

Handicraft, souvenirs, artwork 3 3

Average visitor expenditure per person per day in USD (IVS 2014, 2016)

Monthly income of interviewed souvenir / craft micro-
entrepreneurs: 350 – 700 USD

SI: Main expenditure Items 
Mean 

(US$) 

(% of 

spend)

Accomodation 77 43

Other areas 32 18

Food and beverage 31 17

Internal transport 10 6

Transfers 9 5

Package 7 4
Shopping 6 3

Monthly income of interviewed souvenir / craft micro-
entrepreneurs: 800 – 2000 USD



• I mean in terms of income, what all of us artists 
here receive, is to me quite satisfactory. It helps 
most of our needs so I would say good money 
but I can't really put it in figures because, how do 
I say, it's not the same every time…. Sometimes 
in a week I can make around 5000 SBD (600 USD) 
(carver/artist Honiara)

• The challenge then, yeah, the challenge is 
weather. Like it's raining, and it makes me stop 
marketing and selling (Vendor, Honiara Arts 
village)



Impact of
cruiseship tourism

Port Vila: 96 AUD per average passenger (IFC, 2014)

4.1 Mio for souvenirs in 

8%

Honiara: 28 AUD per average passenger a day (IFC, 2016)

5.5 USD 4.2 USD



Conclusions and further issues

• Comparison of two Melanesian countries of different stages of 
tourism development

• Foremost imported souvenir products in Port Vila
• Same day visitors versus overnight stayers

• Impact of new craft market in the center?

• Cultural property rights and labelling place of production

• Culture and its related products are not static and notions of 
authenticity can be negotiated



Thank you very much


