How can the Pandemic
Centre communicate
information about the
pandemic effectively to the

public and stakeholders?
By Thomas Hukahu



Introduction

e When Covid-19 entered the Pacific at
the start of 2020, it was a time of

debate

* Most debates, even from educated
people, were not based on good
science, good journalism and good
scholarship (no fact-checking tactics
were used, or credible sources sought)



Body 1: What is communication

e Communication: the transmission or exchange
of information, knowledge or ideas, by means
of speech, writing, mechanical or electronic
media (Oxford English Dictionary, 2019)

e Communicare (Latin): means to ‘share with’,
‘to share out’, ‘make generally accessible’, or
‘discuss together’ (van Ruler, 2018)
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Body 3: Fake news is serious

Fake news is not novel, nor are conspiracy theories

After getting fake news, people in some developing
countries drank chlorine, cow urine or hot water in the
hope of curing Covid-19

Some governments are strict with this: In Singapore a
website owner spreading fake news about the vaccine
used was to be taken to court

To stop the spread of misleading information, people
must be trained to identify and recognise fake news

Do not tolerate people who spread false information
Swamp the landscape with accurate information



Body 4: How states manage it

In Adelaide and South Australia, the state, the
authorities were active and did better than those
in the eastern states. People were compliant too

Measures include closing night clubs and
restaurants, and closing borders in mid 2020

In New Zealand, Prime Minister Jacinda Ardern
was very strict. Her government aimed to ‘inform
and educate’ and acted on ‘the best available
science and health advice’

In PNG, it was chaotic. People were not getting
the correct information and were unsure



Body 5: The website of NCC
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Suggestions 1-4

The Pandemic Centre (NCC) must have a clear
communication plan and communicate, not react

The NCC must communicate regularly (using local
material), during crisis and even in post-crisis

Use multiple platforms, including social media
(Remember the potential of one-to-very-many,
and interact using ‘new media’ with text, photo
and videos)

Communicate simply in English



Suggestions 5-8

Communicate in local languages (many people in
PNG do not speak English, and are illiterate)

Engage people who are ‘experts’ (know how to
engage the public on new media)

Urge Prime Minister and Health Minister to be in
the lead team (Remember the NZ example)

Do not tolerate fake news: Penalise offenders
(Singapore: Website owner spreading fake news
about vaccine used was to be prosecuted)



Conclusion

PNG is not ready for the next pandemic: Deputy
Pandemic Controller

The start of 2020 was a time of debate

Most debates were not based on good science,
good journalism and good scholarship

NCC must work closely with the Prime Minister
and Minister of Health and other authorities and
learn upgrade their strategies

NCC must engage experts to use ‘new media’ to
better engage with the public
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The End

Thank you!



