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INnfroduction

Majority of workers in
informal market are women
(Fapohunda, 2012).

Social factors hindering
women's leadership
partficipation Barbara &
Baker (2020) in mediation
and governance roles.

Women play important roles
in ensuring peace (Bukari & o0t S
e SR

A m eTefe 2022) : Vendors conducting market activities at Awagasi market Lae PNG. Photo credit Wilma Molus Langa (2021).
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« Women as key stakeholders
of informal market (Olutayo,
2014).

Impediments to women's
leadership roles Barbara &
Baker (2020) in
peacebuilding practices
(Ogbu, 2021).

Women vendors' roles in
negotiating peace and
achieve conflict resolution
oy TR Bukari & Ametefe (2022) are
TP =l IR | = ol undervalued.

Awagasi Market Lae PT;]G. Pholro credit Wilmo Mblus Langa (2021).




Study Area & Methodology

1‘6‘5?'45"5

147’?'0"E

147'0;1 5"E

141“0“30"5

LOCALITY

Legend

Buildings

Bustop

Land Lords Residence
Omili Police Station
Omili Primary School
Market

Omili Oval

Church

Clinic

St. Therese Vocational School
Bridge

- Drainage

Bumbu River
Road

- Commercial

N

Awagasi

6°4215"S

T
146°59°45"E

T
147°0°0"E

T
147°0"18"E

Locality map showing study area. By Wilson Kumne Department of Surveying and Land Studies PNG University of Technology (2020).




Research Methods

Interview Focus group discussion

To embark on a journey of s process of mutual learning

discovery in pursuit of knowledge between two parties (Young
on subject matter at hand (Cork, et al, 2018).

2015).




Creative Visual Arts Methods

. Storytelling

Stories will tell of ourselves, shape identities,
self-esteem and agency. It informs the way
we present ourselves to the world
(Vaka'uta, 2019).

Participant telling her story with visual image during photographic storytelling
workshop session. Photo credit Bomai Witne (2020).




Creative visual Arts Methods Continue

2. Photo voice
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A
“Is a process by which people A. -

can identify, represent and
enhance their communities
through photographic
technique” (Wang & Burries
(1997, p.1).

Participant taking photo at Awagasi market. Photo credit Elias Alex (2020).




Research Methods Continue

3. Creative Mapping
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Creative mapping is a pictorial
. . , A ) version of mapping. It uses an
< y meaning (Naughton,1993).
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Participants drawing their safe and unsafe Awagasi market map during creative mapping
workshop. Photo credit Elias Alex (2020).




Presentation of Creative Maps

\

Participants presenting their safe, unsafe and dream Awagasi market map during creative mapping workshop. Photo credit Elias Alex (2020).




Creative Output for Social Change
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Photo story book as creative output from creative visual arts activities. Photo credit Glenda Bobby (2020).




Results

Women's Roles to Mediation and Governance

1. Refer tfroublemakers to police

*When the drunkard people cause
trouble and destroy the market, we
did not deal with them but we refer
them to the police to deal with
them” (Focus Group Discussion,
March 2020).




Results Continue

2. Mediating conflict with men

“Yes, there are women
representatives in the

mediation committee”
(Interview, March 2020).




Results Continue

3. Looking after other market women

“Under my discretion, |
appoint two to three
women o take care of
other women” (Interview
March, 2020).




Results Continue

4. Make contribution to resolve conflict

Sometimes, problems occur and when they
said to solve the problem, we table mothers
use to think of our market we use to
contribute. If the market closes for two days or
one week, we will use our capital money. We
use to think of this so contribute money to
solve the problem quickly. We use 1o do this so
that problem with not prolong into long period
of fime or many problems will not happen
(Focus Group Discussion, January 2020).




Results Continue

5. Preach Peace and offer wise counsel

lynn Wain

MNeim blong mi em Lyn Wain, mi blong Morobe. Mi stap long
hia Awagasi em 50 yias nau. Mi save salim samting na
baim samting long Awagasi maket.

Long lukluk blong mi em olsem mi lukim olsem maket em
gutpla, em stap long ples wea isi long go na kam, katim
daun kost blong bus fare na em orait.

Sampla nogut blong maket em olsem bikpla rain em nogat
maket. Sampla taim fight kirap em nogat maket. Taim fight
kirap em mipla save, Taim fight kirap em mipla save hariap
long stopim fight na bringim ol trabol lain ikam long hap
blong ol law man na mipla go bek toktok wantaim ol man
meri blong maket na sidaun gut na maket.

0Ol sampla gutpla samting blong maket em olsem maket
em givim mipla planti benefit, mipla peim skul fee pikinini,
mipla baim kaikai blong haus, mipla lukautim femili. Driman
blong mi em olsem mi laik putim wanpla liklik haus long
salim ol product blong mi olsem bilum mi yet mi save
wokim long em na sampla moa product long maket.

Photo story by Lynn Wain (2020).

My name is Lyn Wain. | am from Morobe. | have been here
at Awagasi for 50 years now. | sell and buy things at
Awagasi market.

The market is a good thing. It's in a good location, easily
accessible by everyone, and this cuts down on the cost of
bus fare. This is a good thing.

Some of the challenges of the market are that when it
rains, we have no shelter, so we can't do our marketing.
Sometimes fights break out and it disrupts the market. But
when the fight starts, we quickly stop the fight and bring
those creating the trouble to the law. Then we go back to
the men and women at the market and encourage them to
maintain peace.

The market provides a lot of benefits for us. [With the
money we earn from it] we pay school fees, buy food for
the house and look after our family.

| would like to put up a small shop to sell my products,
like bilums that | have wowven and other products for the
market.




Discussion of Key FIndings

« Women market vendors’ mediation and governance roles

* Men’s roles in supporting women's safety - our Hiob - why
Hiob do what he does for women

« Culture of developing mutual relationships and caring for
each other

* Viewing women as being in charge of their spaces: usually
women are seen as passive and vulnerable

« Women's roles and their influence in market - invisible - visible




Conclusion

« Women as catalysts for conflict resolution
 Sidelined women's varied conftributions

* Creative visual arts research methods

* Investment in market infrastructure
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