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Introduction 

• Majority of workers in 
informal market are women 
(Fapohunda, 2012). 

• Social factors hindering 
• women’s leadership 

participation Barbara & 
Baker (2020) in mediation 
and governance roles. 

• Women play important roles 
in ensuring peace (Bukari & 
Ametefe 2022). Vendors conducting market activities at Awagasi market Lae PNG. Photo credit Wilma Molus Langa (2021).  



Background 
• Women as key stakeholders 

of informal market (Olutayo, 

2014). 

• Impediments to women’s 

leadership roles Barbara & 

Baker (2020) in 

peacebuilding practices  

(Ogbu, 2021). 

• Women vendors’ roles in 

negotiating peace and 

achieve conflict resolution 

Bukari & Ametefe (2022) are 

undervalued.  

Awagasi Market Lae PNG. Photo credit Wilma Molus Langa (2021).  



Study Area & Methodology 

Awagasi 

market 

Locality map showing study area. By Wilson Kumne Department of Surveying and Land Studies PNG University of Technology (2020).

Mata 

block



Research Methods

Interview Focus group discussion 

To embark on a journey of 

discovery in pursuit of knowledge 

on subject matter at hand (Cork, 

2015). 

Is process of mutual learning 

between two parties (Young 
et al, 2018).  



Creative Visual Arts Methods

Stories will tell of ourselves, shape identities, 

self-esteem and agency. It informs the way 

we present ourselves to the world 

(Vaka’uta, 2019). 

Participant telling her story with visual image during photographic storytelling 
workshop session. Photo credit Bomai Witne (2020). 

1. Storytelling 



Creative visual Arts Methods Continue 

2. Photo voice

“Is a process by which people 

can identify, represent and 

enhance their communities 

through photographic 

technique” (Wang & Burries 

(1997, p.1). 

Participant taking photo at Awagasi market. Photo credit Elias Alex (2020). 



Research Methods Continue 
3. Creative Mapping

Creative mapping is a pictorial 

version of mapping. It uses an 

image to organize and convey 

meaning (Naughton,1993). 

Participants drawing their safe and unsafe Awagasi market map during creative mapping 
workshop. Photo credit Elias Alex (2020). 



Presentation of Creative Maps 

Participants presenting their safe, unsafe and dream Awagasi market map during creative mapping workshop. Photo credit Elias Alex (2020). 



Creative Output for Social Change 

Photo story book as creative output from creative visual arts activities. Photo credit Glenda Bobby (2020).   



Results

Women’s Roles to Mediation and Governance 

1. Refer troublemakers to police 

“When the drunkard people cause 

trouble and destroy the market, we 

did not deal with them but we refer 

them to the police to deal with 

them” (Focus Group Discussion, 

March 2020). 



Results Continue 

2. Mediating conflict with men 

“Yes, there are women 
representatives in the 
mediation committee” 
(Interview, March 2020).  



Results Continue 

3. Looking after other market women  

“Under my discretion, I 

appoint two to three 

women to take care of 

other women” (Interview 

March, 2020).  



Results Continue 

4. Make contribution to resolve conflict 

Sometimes, problems occur and when they 
said to solve the problem, we table mothers 
use to think of our market we use to 
contribute. If the market closes for two days or 
one week, we will use our capital money. We 
use to think of this so contribute money to 
solve the problem quickly. We use to do this so 
that problem with not prolong into long period 
of time or many problems will not happen 
(Focus Group Discussion, January 2020).



Results Continue 
5. Preach Peace and offer wise counsel

Photo story by Lynn Wain (2020).  



Discussion of Key Findings 

• Women market vendors’ mediation and governance roles

• Men’s roles in supporting women’s safety - our Hiob - why 

Hiob do what he does for women

• Culture of developing mutual relationships and caring for 

each other

• Viewing women as being in charge of their spaces: usually 

women are seen as passive and vulnerable

• Women's roles and their influence in market - invisible - visible



Conclusion 

• Women as catalysts for conflict resolution 

• Sidelined women’s varied contributions

• Creative visual arts research methods

• Investment in market infrastructure 
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