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International DomesticTourism

TOURISM in PNG
The PNG tourism industry is driven by international visitors and the domestic tourism market remains untapped. During the peak 
of the pandemic, it made us realized that international tourism is susceptible to a lot of threats. Domestic tourism are not 
influenced by these external factors since domestic tourists are able to evaluate the environment first(Manwa and Mmereki, 
2008). This allows us to understand the underrated significance of domestic tourism in the growth and development of the 
country. 



Increase international visitors arrival 

Increase domestic visitor 
numbers to provinces and 

local tourism sites

Strengthen the management, 
financial and operational capacity 
of tourism suppliers and operators

Improve the quality and diversity of 
tourism products and services 

provided by suppliers and operators

Strengthen tourism regulations and 
standards 

Strengthen key tourism enablers 
within the economy 

Strengthen tourism leadership, 
synergy and coordination among all 

sector stakeholders

1. To increase the 
overall economic 
value of Tourism to 
the PNG economy

2. For PNG to be the 
lead tourist 
destination in the 
Pacific , recognized 
for offering a range of 
unique niche 
adventure tourism 
experiences 

With the current Tourism Sector Development Plan (TSDP) 2022-2026, the PNG industry 
envisions to increase domestic visitor numbers to provinces and local tourism sites with the 
aim of significantly contributing to local, provincial and PNG economy as a whole. 
Realizing this tourism goal entails domestic tourism strategies that will stimulate and 
accelerate growth and development of domestic tourism in the country.



Domestic Tourism

 Before the pandemic, the globally domestic tourism average was impressively over 75% of the 
global tourism market (Demunter & Dimitrakopoulou, 2011; Ghimire, 2013). 

 According to World Travel & Tourism Council (WTTC, 2018), domestic travel is the main driving 
force of the travel & tourism in major economies. Governments use domestic tourism as a tool to 
eliminate local poverty, generate employment and economic growth, upgrade infrastructure 
and alleviate pressure from overcrowding through, for instance, discretionary pricing policies and 
the provision of non-wage tourism benefits. 

 Mazimhaka (2007) stated that governments and tourism bodies in most developing countries 
focus more on promoting international tourism, because this brings huge amounts of money into 
the economy compared with domestic tourism, which seems to have little impact. But in 
reality, domestic tourism is the foundation of tourism. 



Research Aim/Research Questions

This study explores on understanding the domestic travel market in Papua New 
Guinea by analyzing the travel motivation, destination choice and preferred 
tourism activities of national residents as enabling factors critical in developing 
domestic tourism in the country.

Specifically, this research sought answers to the following questions:

 What are the intrinsic and extrinsic factors that motivate national residents 
in Port Moresby to travel within the country?

 What is the interest level of national residents in Port Moresby in visiting 
different areas/provinces within the country?

 What is the interest level of the respondents in engaging in various tourism 
activities while visiting an area/province in the country?

 What are the issues and challenges in travelling within the country from the 
perspective of the respondents? 



Theoretical Framework
-PUSH AND PULL FACTOR THEORY-

Travel motivation is one of the central answers 
given to the question “Why do people travel?” 
(Dunne, 2009), and it is seen that most of the 
studies on travel motivation have been
carried out to include push and pull factors 
(Crompton, 1979). 

Push Factors 
(Intrinsic Motivators)

Pull Factors 
(Extrinsic Motivators)

Push factors are defined as someone’s desire to 
travel while pull factors are defined as a 
destination’s characteristics, and
these factors emerge as components of travel 
motivation (Crompton, 1977; Dann, 1977). 



Conceptual Framework

PNG 
Domestic 
Tourism 
Market

Travel Motivation
(Push and Pull Factors)

Issues and Challenges

Destination Choice

Tourism Activities

• Quantitative
• Cross-Sectional Research
• Purposive-Convenience 

Sampling
• 180 respondents

• Demand 
Analysis

(PNG Domestic 
Tourism Strategy)

Port Moresby
(National Residents)

Methods

• Milne Bay
• East New Britain
• Eastern Highland
• Morobe

• Quantitative
• Longitudinal Research
• Purposive-Convenience 

Sampling
• National and Foreign 

Residents



39% of the respondents have resided in Port 
Moresby for more than 15 years. 44% of them 
belong to the age group of 31-40, majority are 
female, married and with a Bachelor’s 
degree.

Results



Most of the respondents are working in the 
government with a net family income of below 
K3,000 per fortnight.

98% of them are interested to travel and majority 
wants to travel within the country with their family 
and would prefer to stay in the destination for 1-3 
days. 



PUSH FACTORS-INTRINSIC MOTIVATORS



PULL FACTORS-EXTRINSIC MOTIVATORS



Interest Level of Domestic Tourist on 
Provinces/Areas in PNG



Interest Level of Domestic Tourists in Engaging in 
Tourism Activities in PNG



Issues and Challenges in Travelling within 
Papua New Guinea 



Conclusion and Recommendations
 This research concludes that understanding travel motivation, destination choices and preferred tourism activities of 

the domestic tourism market in PNG helps tourism policy makers and other key stakeholders make informed 
decisions and devise growth strategies that will drive the development of domestic tourism in the country. 

 Demand Analysis has to be the first step in devising Domestic Marketing Strategy for PNG. Tourism marketers and 
destination promoters should keep in mind that most successful products are those which respond best to a bundle 
of needs within a given market segment, and should give more marketing efforts to matching a destination’s major 
attributes towards the tourists 'diverse psychological needs.

 Recognizing the “physical” needs of the employees and giving them more recreational time for rest and relaxation 
does not only boost the morale of the employees but also giving space for domestic tourism to flourish. Holiday 
policy-makers may increase the number of public and paid holidays in Papua New Guinea to enhance domestic 
tourism. Madowo (2020) asserts that public holidays have a positive impact on commerce and leisure spending, 
especially for tourism due to the added recreation time.  

 Supporting the concept of Social Tourism where the government at all levels and employers intervene to strengthen 
domestic travel. The government particularly at the provincial and local level with the support of the national 
government can take initiative to operate and manage tourism facilities and services in order to reduce cost. 

 Providing a safe and secure environment for the visitors is the responsibility of the host destination. Tourist Police 
concept can be introduced : A tourism concept and initiative of engaging police officers to be partners in 
promoting safety and well being of tourists.




	Understanding Domestic Travel Market in Papua New Guinea: An Analysis of Travel Motivation, Destination Choice and Tourism Activities 
	Presentation Outline 
	TOURISM in PNG�
	Slide Number 4
	Domestic Tourism
	Research Aim/Research Questions
	Theoretical Framework�-PUSH AND PULL FACTOR THEORY-
	Conceptual Framework
	39% of the respondents have resided in Port Moresby for more than 15 years. 44% of them belong to the age group of 31-40, majority are female, married and with a Bachelor’s degree.
	Most of the respondents are working in the government with a net family income of below K3,000 per fortnight.��98% of them are interested to travel and majority wants to travel within the country with their family and would prefer to stay in the destination for 1-3 days. 
	PUSH FACTORS-INTRINSIC MOTIVATORS
	PULL FACTORS-EXTRINSIC MOTIVATORS
	Interest Level of Domestic Tourist on Provinces/Areas in PNG
	Interest Level of Domestic Tourists in Engaging in Tourism Activities in PNG
	Issues and Challenges in Travelling within Papua New Guinea 
	Conclusion and Recommendations
	Slide Number 17

