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All you need is loveAll you need is love aid effectiveness



I can’t get no satisfactionI can’t get no satisfaction alignment of 
donor and recipient preferences



Smells like teen spiritSmells like teen spirit locally-led 
development



Every breath you takeEvery breath you take beneficiary survey 
we implement  



Gimme! Gimme! Gimme! (A man after 
midnight)
Gimme! Gimme! Gimme! (A man after 
midnight) (Alignment to 
‘true’ recipients and more effective aid)



Thank you!
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