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Data collection method
USSD menus (for example,*675# for Digicel)

Telikom Digicel Vodafone

1 day
3 days
7 days
30 days

Categories

• Most accessible (lowest initial outlay)
• Middle option
• High end (least accessible)

Options



• From 2020 to 2022, prices were unchanged.

• Amalgamated Telecom Holdings, trading as Vodafone, entered the market in 
late April 2022.

• After the entry of Vodafone, Digicel and Telikom prices improved in terms of 
value.
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Key findings
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DIGICEL: Toea per megabyte from January 2020 to July 2024
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TELIKOM: Toea per megabyte from January 2020 to July 2024
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VODAFONE: Toea per megabyte from January 2020 to July 2024
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• Is mobile internet pricing in Papua New Guinea enabling or hindering growth 
and development?

• While mobile internet remains too expensive for many people in PNG, recent 
price decreases may present opportunities for growth and development in 
various ways. 

• Further price decreases could create an enabling environment for growth and 
development. On the other hand, stubbornly high prices may hinder the 
achievement of economic growth targets and development goals.
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Implications for growth and development



• This research monitors the mobile internet prices offered by mobile network 
operators. It does not monitor the prices offered by other internet service 
providers in Papua New Guinea.

• This research does not monitor ‘combo’ services.

• This research does not monitor the night plans that are offered.

• The research commenced in January 2020. We did not collect the prices using 
this method before 2020.
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Limitations



• Subsequent to Vodafone’s entry, other mobile network operators decreased 
their prices.

• Prices have dropped but may not be at an affordable level.

• High end pricing (i.e, 30 day option) favours those who can afford whilst the 
low end pricing ( i.e, 1 day option) does not favour an ordinary citizen.
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Conclusion



PNG mobile internet price research on Devpolicy blog: 
https://devpolicy.org/tag/png-mobile-internet-price-research/ 
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For more about this research

https://devpolicy.org/tag/png-mobile-internet-price-research/
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