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Acknowledgement of Gountry

CARE Australia acknowledges the First Nations of the land on
which we work, including the Ngunnawal and the Wurundjeri
Woi Wurrung of the Eastern Kulin Nation. We respect and
celebrate the sovereignty of the Traditional Owners of these
lands and pay our respects to Elders past and present.

CARE Australia further acknowledges the Indigenous peoples
and traditional owners of the lands across all the countries in
which we work, and recognise the enduring impacts of
colonisation and ongoing inequality and injustices in the global,
national and local distribution of resources, power and privilege.
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A third of boys think women's rights are unimportant, a shocking new survey has revealed.

The research, which will be presented to parliament on Thursday, also found that a third (32 per cent) of boys might
consider an Al friendship, while more than half (53 per cent) find the online world more rewarding than the real
world.

The report revealed young men were turning to masculinity influencers for motivation and inspiration. (Supplied Nathan McCallum)



CARE Gender Equality & Inclusion

Engaging Men & Boys
for Gender Equality
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BUILD AGENCY

Building consciousness,
confidence, self-esteem and
aspirations (non-formal sphere)
and knowledge, skills and
capabilities (formal sphere).
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CHANGE RELATIONS

The power relations through which
people live their lives through intimate
relations and social networks (non-
formal sphere) and group membership
and activism, and citizen and market
negotiations (formal sphere).

TRANSFORM STRUCTURES

Discriminatory social norms, customs, values and exclusionary practices (non-formal sphere) and laws,
policies, procedures and services (formal sphere).
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Engaging Men & Boys

Levels of engagement
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Participants Supporters of gender Allies & champltfns
within programme equality within O_f gf-:-nder equa'llity

activities families, communities within communities

and workplaces and workplaces
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Engaging Men & Boys
for Gender-Just
Climate Action

CARE's experience of Engé:giné Menand Boys--
in programming for Climate Justice
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Methodology

Analytical Framework
= CARE’s Gender Equality Framework (agency-relations—structures)
Quantitative data

= CARE’s global PIIRS dataset (2019-2021)

(e.g., reach and impact data, Gender Marker scores, GJ and CJ
Indicators etc.).

Qualitative data

= Meta-analysis of 10 Climate Justice projects (Asia, Africa, Pacific)
= Document review — designs, evaluations, research, learning briefs
= Keyinformant interviews with CARE staff and partners
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= | arge multi-sector resilience
program

= | ivelihoods, nutrition &
governance

= Men’s groups reflecting on norms
& roles

» Fdutainment

= Male champions
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Gender
Equality
Outcomes

Gender Equality Outcomes

Relations

More equitable
attitudes, joint
decision-making,
and challenging
harmful norms.

Structures

Male leaders
promote women's
leadership,
institutions listen to
women's voices, and
resources are
allocated equitably.




= Greater access to assets,
services & land

= Stronger adaptive capacity &
resilience

= Women’s voice & leadership
strengthened, and more
Inclusive climate governance

" Norm shifts sustain resilience
gains
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= EMB uneven or not fully
Integrated

=" Limited documentation and
outcome monitoring

m Resistance from some men and
community leaders

= Short project timelines

= Weak links to systems and
policy change




Engaging Men and Boys is a Catalyst for Change!
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Thank You



= Reflective dialogues

= Edutainment campaigns and
public campaigns

= Male role models/
champions

= Men’s engagement groups

= Couple/community dialogues

= GESI mainstreaming
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1. EMB is a Catalyst for 1. Scale and Adapt EMB
Sustainable Change Approaches

2. Trust and Community 2. Consider the role of men &
Ownership Matter boys in GEDSI| analyses

3. The Power of Public Role 3. Link EMB with Inclusive

Modeling Governance



Which men and boys do CARE engage with?

" Intimate partners

= Family members

= Men and boys within communities
= Men within workplaces

= Duty bearers

= Policymakers
m Staff



Impact & Reach

= >80% of Climate Justice

programs fully or partially
EMB

= 2.6 million people reached in
— 1.4 million through fully
EMB programs (40%)




EMB Strengthens Gender Equality & Glimate Justice

= EMB projects delivered most
GE + CJ impact

®" Three Impact Pathways:

» Pathway 1 - Increased
capacities & assets

= Pathway 2 - Improved
enabling environment

" Pathway 3 — Strengthened
collective voice & action
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= Climate impacts are gendered — men P
and women experience risks differently ! "” §

= Masculinity norms shape vulnerability
& behaviour

= Meninfluence decisions, resources &
soclial norms

= Transforming gender relations
strengthens climate resilience

= Achieving Climate Justice requires
Gender Justice




= Climate-resilient agriculture &
adaptation planning

=" Dialogues to address gender
norms & mobility barriers

m Reflective sessions with men on
masculinities

= Male champions promoting
equitable behaviour

= EMB increased women’s
participation in CRA activities




Hariyo Ban programme, Nepal

= Biodiversity, NRM & climate
adaptation

= GESI strategy across partners
= Gender & power training with men

= Male champions supporting
women’s leadership

= EMB strengthened women’s roles
In NRM bodies
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