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My colleague Jonathan flicked me a link to this video and I'm sharing it here
because:

1. I think it is really sweet and the kid is adorable.
2. It is Friday.

3. I think it is an innovative piece of communications that shows development is
about opportunities and potential.

Wronging Rights has done some nice analysis of it here. One of the things | like
most about this ad is that it focuses on a shared human experience — it's not about
‘us and them’, like so much fundraising communications often is. It's about kids
everywhere having dreams and the feeling you get when you are doing or seeing
something amazing for the first time. So it reminds us that we are all the same on a
human level, and then uses this to bring home the message on inequality.
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