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Which Pacific countries make the most use of Facebook? And which the least? How
does Pacific usage compare to other regions? In which countries do more women
than men use Facebook?

We can use Facebook marketing data to answer questions like this, following the
code and example (using African data) of a recent World Bank blog. We include
every Pacific country we can get data for – dependent and independent – and also
Timor-Leste. Facebook use is defined by reference to the number of people who
have logged in to Facebook at least once in the last month. We look at data for a
month over April-May this year.

There is massive variability in Facebook use in the Pacific (Figure 1). As a
percentage of its resident population, Niue’s Facebook use is above 100% because
visitors as well as locals use it. Guam, a US territory, has Facebook use of 97%,
higher than that of the US itself (84%). American Samoa, Nauru, New Caledonia,
the Northern Mariana Islands, Tonga, French Polynesia, and Fiji all sit around 75%.
Cook Islands, Marshall Islands, and Samoa are between 61 and 63%. Timor-Leste
and Tuvalu are around 50%, Vanuatu and the Federated States of Micronesia about
40%, and Solomon Islands at 27%. PNG has by far the lowest rate of Facebook use
at 14%, the 21st lowest in the world (out of 208).

Figure 1: Percentage of population using Facebook

https://blogs.worldbank.org/en/opendata/beyond-the--likes---how-can-we-harness-facebook-s-marketing-data
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Note: Population data is from World Bank World Development Indicators and Asian Development Bank Key Indicators.

The variation across the Pacific on Facebook use reflects the broader diversity
within the region. Both around the world and within the Pacific, income and
Facebook use are linked. The Pacific doesn’t stand out as different from the rest of
the world except for PNG, which has a much lower Facebook usage than would be
predicted by its GDP per capita (Figure 2).

Figure 2: Log GDP per capita vs percentage of population using Facebook
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The relationship between Facebook use and internet usage is not as close as might
be expected. As Figure 3 shows, the Pacific can be generally divided into two
groups: countries with not very high internet usage (around 30%), and countries
with high usage (around 75%). The former group has higher Facebook usage than
the latter, but there is a lot of variation within each group. For example, Solomon
Islands and Marshall Islands are both reported to have 39% and 40% internet
usage, but Marshall Islands has 64% Facebook usage and Solomon Islands only
27%. In contrast to Facebook usage, which is an estimation of monthly active users
from actual data created by users, internet usage is estimated over a three-month
period from ICT household surveys, and in some countries internet usage data has
a lag (see the data notes at the end of this post).

Figure 3: Pacific internet connectivity vs percentage of population using

Facebook

The Pacific is not a part of the world known for gender equity, but most countries
have more women than men on Facebook, or have equal use (15 out of 20). The
median ratio for the Pacific of women to total users is 51%, which is 1% above the
global median. Despite this overall positive gender picture, there is a lot of variation
in the share of women on Facebook. Papua New Guinea (38%), Timor-Leste (44%)
and Solomon Islands (46%) have the lowest shares; Tonga, Samoa and Micronesia
(54%), and the Northern Mariana Islands (57%), have the highest shares.

Above all, this research points to the diversity of the Pacific — especially when
territories are included. The Pacific includes a significant number of not only lower-
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middle and upper-middle income countries and territories, but also high-income
countries and territories. PNG, Timor-Leste, Solomon Islands, Vanuatu, Micronesia,
and Samoa are lower-middle income; Fiji, Marshall Islands, American Samoa,
Tonga, and Tuvalu are upper-middle income; Nauru, New Caledonia, Guam, French
Polynesia, the Northern Mariana Islands, Cook Islands, and Niue are high-income.

With so much diversity in income, and the close link between income and Facebook
use, it’s not surprising that we see so much diversity in Facebook use across the
Pacific.

Data notes: Facebook marketing data used is accessed for April-May 2024, along
with World Bank Development Indicators for population and internet users. The
World Bank Development Indicators are mostly updated to 2021, but New
Caledonia, Marshall Islands, Guam and French Polynesia only have internet
connectivity data from 2017.
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